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Abstract: The tourism industry is a major contributor to the economy of many countries, including Indonesia.
Although solo travel has gained popularity and holds significance in word-of-mouth recommendations, few studies have
been conducted to understand it. This study investigates the factors influencing the satisfaction of international solo
travellers. This study examines how destination factors (nature, safety, culture, social interactions, and superstructure)
affect the satisfaction of international solo travellers visiting Bali. Additionally, the study explores whether gender plays a
role in moderating this relationship. To collect data, a self-administered questionnaire was distributed to 282 participants
in some touristic areas by using judgment sampling. Structural Equation Modeling (SEM) was utilized to analyze the
responses. The findings identified that nature, culture, and social interactions are significant factors influencing the
satisfaction of international solo travellers. Gender does not moderate the relationship between destination factors and the
satisfaction of travellers. These findings can contribute to the existing literature on customer satisfaction and gender
differences and provide valuable information for Indonesia’s tourism industry stakeholders to create effective marketing
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I. INTRODUCTION

The development of tourism has been identified as one of
the most potent ways to boost economic growth, attract
investments, and generate job opportunities (Hassan & Meyer,
2022). Indonesia also heavily relies on its tourism industry,
with Bali being a world-renowned travel destination
(Handayani, Sylvina & Lestari, 2021). In 2019, Indonesia’s
tourism industry contributed to 4.97% of the country’s GDP
(Zulvianti, Aimon & Abror, 2022). Particularly, international
tourism has been a major contributor to the development of
Indonesia since it provides significant foreign currency
revenues (Antara & Prameswari, 2018; Nurhasanah, Salsabila
& Kartikasari, 2022). The Indonesian government has a target

of 7.4 million international visitors in 2023 by waiving visitor
visa requirements for 169 countries and accelerating the
construction of infrastructure in travel areas (Antara
Indonesian News Agency, 2023). Among Indonesia’s many
travel destinations, Bali is the most famous travel destination
for international travellers. In 2022, of the 3.3 million
international visitors who arrived in Indonesia by air transport,
approximately 2.2 million landed at Ngurah Rai Airport in
Bali. This statistic indicates that a significant number of
international visitors choose Indonesia as their travel
destination primarily due to Bali (BPS, 2023).

Among the travel modes, solo travel is growing at one of
the fastest paces in the travel industry, driven by changing
attitudes toward marriage, an increase in single-person
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households, and technological development (Yang, Liang &
Lin, 2023). Solo travellers have increased by almost 50
percent since 2015, which is expected to continue (Agustina,
Julio & Argapura, 2022). The solo travel information website
also reported that single-traveller flight searches in 2023
increased by 36 percent from 2022 (Solo Traveler World,
2023).

Popova (2019) revealed that solo travellers can be
categorized into four profile groups: adventurers, escapers,
professionals, and empty-nesters. Among these, adventurers
are likely to constitute the largest segment of solo travellers
and often include social influencers and bloggers (Popova,
Malcheva & Marinov, 2019). Given that many potential
travellers have limited information about travel products prior
to their journeys, they tend to rely on the experiences shared
by these influencers. Hence, the satisfaction of solo travellers
is crucial as their experiences will have a significant impact on
word-of-mouth recommendations (Khoo, 2020).

Traveller satisfaction is vital as it is not only connected to
the purchases of products and services at the destination, but
also the level of satisfaction has an impact on the likelihood of
a return visit to a destination, which could lead to an increase
in income for the destination (Adinegara, 2018). In addition,
the feedback and experiences of previous travellers about
travel destinations also influence the decision-making of
potential travellers, who often have very limited knowledge
about their destinations. According to the Kano model, not all
factors related to a destination lead to traveller satisfaction.
Therefore, it is crucial to identify the most relevant factors for
the development of the tourism industry (Medne, Berzina &
Van, 2019). However, identifying and measuring traveller
satisfaction is a complex process that involves various factors
since traveller satisfaction is determined subjectively by a
range of events and experiences. These factors might include
nature, safety, culture, social interactions, food,
accommodations, and transportation (Adinegara, 2018;
Hendijani, 2018; Mcnhamara & Prideaux, 2010; Truong &
King, 2009).

The satisfaction of solo travellers might need to be
addressed separately because solo travellers have distinct
characteristics compared to people who travel accompanied
(Radojevic, Stanisic & Stanic, 2015). According to a previous
study, solo travellers place great importance on new and
unplanned experiences and highly value social networks
(Laesser, Beritelli & Bieger, 2009). In addition, they may have
different demands for accommodations, transportation, and
food and pay more attention to price and convenience (Yang
et al., 2023). Among solo travellers, factors influencing
satisfaction differ based on gender; they may have different
motivations, priorities, and safety standards for travelling
(Otegui-Carles, AraGjo-Vila & Fraiz-Brea, 2022; Seow &
Brown, 2018).

Despite the solo travellers’ distinctive characteristics, few
studies have been conducted on solo travellers because solo
travel is a relatively new trend (Otegui-Carles et al., 2022).
Furthermore, while a few research studies have explored the
key factors affecting the satisfaction of solo travellers visiting
destinations other than Bali or domestic travellers in Bali,
there seems to be no research that has examined the crucial
drivers that influence the satisfaction of international solo

travellers visiting Bali (Agustina et al., 2022; Bianchi, 2016;
Rahmiati, Othman & Bonavisi, 2018). Therefore, this study
aims to find the destination factors that impact the satisfaction
of international solo travellers visiting Bali and examine how
gender plays a role in the relationship between destination
factors and satisfaction. This study attempts to fill in the
limitations of the previous studies and provide valuable
insights to stakeholders in Indonesia’s tourism industry to
develop effective marketing strategies for the future and
achieve sustainable development of the tourism industry in
Indonesia.

Il. LITERATURE REVIEW
A. SOLO TRAVEL

While a previous study defined solo travellers as
individuals who travel alone without companionship, there is
no agreed-upon definition of a solo traveller in the published
literature (Bianchi, 2016; Otegui-Carles et al., 2022). The
discussion includes whether solo travellers should be defined
as individuals who arrive at a destination alone and remain by
themselves throughout their travels or if it should also include
those who arrive alone but then take part in a group (Otegui-
Carles et al., 2022). Although solo travel with various
definitions has been a relatively under-researched area of
tourism, the popularity and volume of solo travel are growing
rapidly (Yang et al., 2023).

Since solo travellers are a heterogeneous group, their
features differ from those who travel accompanied (Otegui-
Carles et al., 2022). However, various viewpoints exist among
research studies regarding the characteristics of solo travellers,
as other research contradicts the characteristics previously
defined by earlier studies. For instance, some research shows
that people who travel alone have fewer complaints than group
travellers (Bacik, Fedorko, Gavurova, Olearova & Rigelsky,
2020). On the other hand, another study suggests that solo
travellers have more requirements for indoor environmental
quality, leading to lower satisfaction levels during their travels
than those who travel accompanied (Shen, Yang & Li, 2021).
In addition, even though solo travellers are more vulnerable
and insecure than group travellers, some studies have even
challenged previous research on tourism, arguing that solo
travellers may have lower security or health concerns
compared to group travellers (Otegui-Carles et al., 2022).
Therefore, the present study is expected to contribute to better
defining solo travellers’ characteristics by investigating the
drivers of their satisfaction.

B. DESTINATION FACTORS

Assessing traveller satisfaction can be challenging as it is
influenced by various events that may not be related to each
other (Maunier & Camelis, 2013). For this reason, the factors
to be considered in measuring traveller satisfaction and
categorizing the factors vary across different research studies.
According to Truong and King (2009), the key factors of
satisfaction for travellers include the beauty of the nature, an
interesting culture, the friendliness of the local people, the
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overall safety, and restaurants and accommodations. Araslh
and Baradarani (2014) also revealed that the drivers of
satisfaction are food, attractions, the environment, and safety.
Hendijani (2018) acknowledged that the satisfaction of
travellers can be directly or indirectly affected by three main
elements of  the  superstructure:  accommodation,
transportation, and restaurants. Bianchi (2016) revealed that
those who travel alone value social engagement with locals or
other travellers, demonstrating the significance of social
factors for solo travellers. Based on the above literature
review, this study identified that the nature, safety, social
interactions,  culture, food, accommodations, and
transportation should be taken into account when measuring
solo travellers’ satisfaction.

a. NATURE

Researchers (Ettema et al., 2017; Suanmali, 2014) in the
field of tourism have paid much attention to how nature
affects travellers’ experiences at their chosen locations. Bali,
an internationally renowned destination in Indonesia, boasts
breathtaking natural beauty, making it a popular traveller
attraction (Kusumawati, Utomo, Suharyono & Sunarti, 2021).
Bali is also famous as an island where travellers enjoy various
outdoor activities, including sightseeing, hiking, and many
types of water sports, such as swimming, snorkelling, scuba
diving, and surfing (Wonderful Indonesia, 2022). Although
the natural attractiveness of Bali is exceptional, pollution may
affect the beauty of the island’s landscape. Furthermore, the
quality of air and noise pollution at the destination has a
significant impact on travellers’ satisfaction (Bagri & Kala,
2015). According to an earlier study on destination
satisfaction, solo travellers enjoyed stunning landscapes,
including mountains and beaches (Alegre & Garau, 2010).
These findings suggest that solo travellers also prefer
destinations that offer opportunities for natural exploration.
Therefore, based on the literature review mentioned above,
this study postulates that:

H1: Nature has a significant effect on the satisfaction of
international solo travellers visiting Bali.

b. SAFETY

Establishing a secure environment and ensuring safety are
essential requirements for developing the tourism industry
(Trimurti & Utama, 2019). Travellers can fully enjoy their
experiences without worrying about potential dangers only
when these requirements are fulfilled. When safety and
security are not met, the higher requirements of travellers,
such as self-actualization or personal fulfilment through travel,
cannot be met. Instead, they may focus more on meeting their
basic needs rather than exploring new experiences (Rindrasih,
2018). For this reason, some countries with poor public safety
records are often eliminated from consideration as potential
travel destinations despite their many attractions. Moreover,
poor safety and security may impact a country’s reputation
due to negative word-of-mouth publicity (Kozak, Crotts &
Law, 2007).

Travellers’ safety issues encompass not only hazards that
can arise in socially and politically unstable societies but also

risks stemming from the natural environment. Bali’s beautiful
marine environment attracts many travellers who enjoy
various outdoor marine sports (Mudana et al., 2021).
However, participating in these activities inevitably increases
the risk of accidents or health issues. Therefore, it is also
essential for travel providers to guarantee adequate medical
treatment in case of an accident. Concerns about safety are
particularly noticeable to family or solo travellers (Otegui-
Carles et al., 2022). According to previous research, those who
travel alone may have more serious health and safety issues,
such as crime or injury, due to their vulnerability (Wilson &
Little, 2008). Based on the literature review mentioned above,
this study puts forward that:

H2: Safety has a significant effect on the satisfaction of
international solo travellers visiting Bali.

c. SOCIAL INTERACTIONS

Social interactions are the dynamic exchanges and
engagements between individuals or groups within a social
context (Kusumawati et al., 2021). These social interactions
involve meeting local people and other travellers at places,
including local festivals, historical landmarks, or community
events. Previous studies have characterized solo travellers as
individuals who enjoy learning about different cultures,
increasing their self-confidence through travel experiences,
and building social networks through interactions with others
(Bianchi, 2016; Laesser et al., 2009). Therefore, the travel
destination can enhance solo travellers’ satisfaction by
providing them with an opportunity to understand the local
culture more deeply and to exchange cultures with people
from different backgrounds. For this reason, the previous
studies pointed out that the contributions of local people
should be explored for the development of the tourism
industry, especially if the characteristics of the destination are
closely linked to the local culture and traditions (Mudana et
al., 2021). In addition, a previous study recommended that
tourism businesses should provide social-oriented activities to
improve the satisfaction of solo travellers (Bianchi, 2016).
Therefore, based on the literature review mentioned above,
this study hypothesizes that:

H3: Social interactions have a significant effect on the
satisfaction of international solo travellers visiting Bali.

d. CULTURE

Previous research demonstrated that cultural attractions
are one of the most vital aspects of travel (Hakim, Kim &
Hong, 2009). From travellers’ perspectives, cultural tourism
offers opportunities to acquire knowledge or expand their
experiences of destination’s arts, traditions, history, and
religion. ~ Simultaneously, cultural tourism can be
advantageous for the local community by boosting the
economy as well as preserving the culture itself (Handayani et
al., 2021).

In the 1970s, the Indonesian government invited Societe
Centrale pour I’equpeent Touristique Ouetre-Mer (SCETO), a
French consultant, to evaluate Bali’s potentials to generate
income as a travel destination. The findings of the study
revealed that Bali’s culture, which emphasizes harmony
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between a belief in God, humans, and the natural environment,
was the primary attraction for travellers (Hakim et al., 2009).
This unique culture may have made Bali a must-visit place for
travellers, providing the Balinese people with a primary source
of income. It demonstrates that Bali’s cultural, social, and
natural environments correlate with the overall satisfaction of
travellers. Therefore, based on the literature review mentioned
above, this study conjectures that:

H4: Culture has a significant effect on the satisfaction of
international solo travellers visiting Bali.

e. SUPERSTRUCTURE

One of the most crucial elements for the overall
satisfaction of a destination attribute is its superstructure
(Hendijani, 2018). Earlier studies identified that the most
apparent examples influencing travellers’ experiences related
to the superstructure include the accommodations,
transportation, and food (Arash & Baradarani, 2014; Maunier
& Camelis, 2013; Truong & King, 2009; Virkar & Mallya,
2018).

Food at the destination significantly influences the overall
satisfaction level of travellers (Almohaimmeed, 2017; Arash
& Baradarani, 2014). According to a survey conducted by
Hilton Worldwide, approximately 36 percent of travellers who
visit the Asia-Pacific region consider food an essential factor
in deciding their travel destination (Angelakis et al., 2023).
However, there are diverse perspectives regarding the impact
of food on solo travellers’ experiences. One study
demonstrated that solo travellers tend to feel uncomfortable
dining alone, leading them to choose full-board tours where
meals are included (Yang et al., 2023). On the other hand,
another study indicated that trying local foods as a part of the
local culture or visiting local restaurants and pubs to meet new
people are some of the most enjoyable experiences for solo
travellers (Bianchi, 2016).

While previous studies revealed that the quality of
accommodations plays a crucial role in determining travellers’
satisfaction, few studies have focused on solo travellers’
accommodation needs and satisfaction with the result of such
needs (Araslt & Baradarani, 2014; Truong & King, 2009). For
instance, most accommodations are designed for double
occupancy as the fundamental unit of consumption (Seow &
Brown, 2018). This implies that solo travellers may pay
additional costs for their accommodations that could
negatively affect their satisfaction.

Previous studies showed that the availability and quality
of transportation services greatly influence traveller
satisfaction (Kozak et al., 2007; Virkar & Mallya, 2018). In
particular, Kozak (2007) found that transportation quality,
including destination airport services, is a key factor for
people visiting coastal destinations. Due to this direct link
between superstructure attributes and the level of traveller
satisfaction, many stakeholders in the tourism industry strive
to enhance their superstructure quality to attract more
travellers. Therefore, based on the literature review mentioned
above, this study makes the following assumption:

H5: A superstructure has a significant effect on the
satisfaction of international solo travellers visiting Bali.

C. GENDER DIFFERENCES IN TRAVEL

Although the solo travel market has proliferated
regardless of gender, this trend has particularly gained
popularity among female solo travellers (Agustina et al.,
2022). This phenomenon can be attributed to a delay in the
marriage age and the empowerment of women through greater
participation in social and economic activities (Otegui-Carles
et al, 2022). Hence, in recent times, many tourism
stakeholders have considered the market niche of female solo
travel while developing their marketing strategies (Seow &
Brown, 2018).

Female travellers tend to have more concerns about their
safety and the problems they may face in unfamiliar
circumstances (Mcnamara & Prideaux, 2010). For this reason,
some places deemed unsafe are excluded from female solo
travellers’ choices as travel destinations despite having many
attractive features. Furthermore, travel patterns also differ by
gender due to safety concerns while travelling. Female solo
travellers might be reluctant to walk around or visit pubs and
restaurants alone at night to keep themselves safe (Seow &
Brown, 2018). This difference could directly impact their
choices of accommodations, transportation, and restaurants, as
well as activities, which might decrease their satisfaction at a
destination.

Among solo travellers, males and females may have
different travel purposes and motivations. The previous study
indicated that female solo travellers are likely to travel alone
to find their identity, feel independent, and seek freedom
(Seow & Brown, 2018). On the other hand, male travellers
primarily seek to gain new experiences, explore new places,
and try different foods or meet new people from other cultures
(Otegui-Carles et al., 2022). Considering their different
characteristics, this paper addresses the moderating effects of
gender in identifying the factors that influence the satisfaction
of international solo travellers. Therefore, based on the
literature review mentioned above, this study suggests that:

H6a~H6e: Gender moderates the relationship between
destination variables (nature, safety, social interactions,
culture, and superstructure) and the satisfaction of
international solo travellers visiting Bali.

D. TRAVELLER SATISFACTION

As the tourism industry has rapidly developed, there has
been an increase in research focusing on evaluating travellers’
satisfaction with the products and services offered by travel
destinations (Alegre & Garau, 2010). Even though various
research has produced different definitions of traveller
satisfaction, the consensus is that it is the combination of their
emotions and subjective evaluations of their travel experiences
(Ettema, Friman, Olsson & Gérling, 2017; Mudana, Ernawati
& Voda, 2021).

Several studies (Arasli & Baradarani, 2014; Carvache-
Franco, Carvache-Franco, Carvache-Franco & Villagémez-
Buele, 2020; Maunier & Camelis, 2013; Shahrivar, 2012) have
affirmed that understanding traveller satisfaction is significant
for the sustainability of tourism businesses. Over the past few
decades, the Kano model has been widely used to study
traveller satisfaction in tourism research (Medne et al., 2019).
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The Kano model (1984) discovered that the factors that drive
customer satisfaction differ from those that lead to customer
dissatisfaction. Basic factors can cause dissatisfaction when
they are not fully met, but their fulfilment may not generate
satisfaction (Alegre & Garau, 2010). In contrast, excitement
factors influence satisfaction but do not lead to dissatisfaction
even if they are not fulfilled (Alegre & Garau, 2010). Finally,
performance factors generate both satisfaction and
dissatisfaction based on their performance (Alegre & Garau,
2010). Hence, to enhance product and service performance
efficiently in the tourism industry, tourism providers and
marketers need to select appropriate factors to improve in
order to maximize the satisfaction of their customers.

Nature _Hl

Safety - H2

S
_ H3 — Satisfaction
7-7-7“4
Food Jations

Figure 1: Conceptual Model of the Study

Social Interactions

I1l. RESEARCH METHODOLOGY

To identify the destination factors influencing
international solo travellers in Bali, the sample population
consisted of international travellers who visited Bali alone. A
quantitative approach was employed to elaborate the findings.
This study used a self-administered questionnaire, which was
developed by reviewing previous literature and modified for
content validity.

The researchers collected data at popular tourist
destinations such as Ubud, Kuta, and Seminyak in Bali. For
this research, a judgment sampling method was used in line
with Sekaran and Bougie’s (2016) viewpoint that it is suitable
when the desired information is possessed by a specific group
of individuals; in this case, the group was solo travellers. To
confirm whether a respondent was a solo traveller, a filter
question was included from a diverse range of participants,
and a cross-sectional survey was used to collect data. The
general rule of thumb suggests that the minimum sample size
should be 10 times the maximum number of arrowheads
pointing at a latent variable anywhere in the PLS-SEM path
mode (Hair, Ringle & Sarstedt, 2011). After excluding 38
incomplete questionnaires, 282 valid questionnaires (response
rate=88%) were utilized for the data analysis.

The questionnaire consisted of seven parts using a five-
point Likert scale (1="strongly disagree” to 5= “strongly
agree”). The first part comprised three questions measuring
the nature aspects (Ambroz & Ovsenik, 2011; Bagri & Kala,
2015; Truong & King, 2009). The second part contained four
questions measuring safety factors as adapted from Arasli and
Baradarani (2014), Suanmali (2014), and Yagmur and Dogan
(2017). The third part had six questions measuring social
interaction factors based on Hendijani (2018) and Tian, Wang,
Law and Zhang (2020). The fourth part was comprised of five
questions measuring cultural aspects as adapted from

Hendijani (2018) and Tian et al. (2020). The fifth part had
eight questions that incorporated variables related to the
superstructure, including food, accommodations, and
transportation, which were adapted from Jalis, Zahari, and
Othman (2009), Arash and Baradarani (2014), and Truong and
King (2009). The sixth part of the questionnaire measured
international solo travellers’ overall satisfaction in Bali with
three questions adapted from Tian et al. (2020). The seventh
part of the questionnaire contained eight socio-demographic
information of the respondents. The survey questionnaire for
this study was prepared in English.

A pilot test was conducted with 30 randomly chosen
international solo travellers to ensure the questionnaire’s
reliability (Composite Reliability) and validity (Average
Variance Extracted). The results of the pilot tests were
compiled for nature (CR=0.839, AVE=0.637), safety
(CR=0.851, AVE=0.541), social interactions (CR=0.871,
AVE=0.642), culture (CR=0.900, AVE=0.644), superstructure
(CR=0.925, AVE=0.638), and overall satisfaction (CR=0.931,
AVE=0.817). Smart PLS-4 was used for the data analysis
(path coefficient and descriptive analysis) since PLS-SEM
makes almost no assumptions about the underlying data and
performs well with small sample sizes and complex models
(Cassel & Westlund, 1999).

IV. RESULTS
A. PROFILE OF THE RESPONDENTS

There is no significant difference between the number of
male and female respondents; 56.4% (N=159) were male,
while 43.6% (N=123) were female. This study attempted to
balance the gender of the respondents as one of its objectives
was to identify the moderating effect on gender. Thirty-three
percent (N=93) of the population falls in the age range of 34 to
43. In terms of education, the majority (60.6%, N=171) held a
bachelor’s degree. Data on the marital status indicated that
49.6% (N=140) of the participants were single. According to
the data provided, around 33.3% (N=94) of the participants
travelled alone once a year. The majority of the participants
(34%, N=97) stayed in Bali for 1 to 2 weeks, and thirty-six
percent (N=104) of the participants were employees.

Categories Number Percentage
Gender
Male 159 56.4%
Female 123 43.6%
Age
18-24 22 7.8%
25-34 87 30.9%
34-44 93 33.0%
45-54 49 17.4%
55 and above 31 11.0%
Education
High school or below 41 14.5%
Non-degree (Diploma) 27 9.6%
University Degree 171 60.6%
Post Graduate Degree 43 15.2%

Frequency of solo
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travel (per year)

1time 94 33.3%
2times 62 22.0%
3times 46 16.3%
4 times and above 80 28.4%
Period of staying in Bali
Less than 1 week 74 26.2%
1to 2 weeks 97 34.4%
3 to 4 weeks 69 24.5%
More than 4 weeks 42 14.9%
Marital Status
Single 140 49.6%
Married 124 44.0%
Separate/divorced 17 6.0%
Widow/widower 1 0.4%
Occupation
Employee 104 36.9%
Self-employed 86 30.5%
Student 30 10.6%
Seeking opportunities 5 1.8%
Retired 19 6.7%
Housewife 38 13.5%

Table 1: Profile of the Respondents
B. MEASUREMENT MODEL

The two-stage approach proposed by Anderson and
Gerbin (1988) was employed in this study. The measurement
model was used to evaluate the reliability and validity of the
variables, and the structural model was used to evaluate the
relationships between variables.

For the reliability test, the internal consistency reliability
was tested, as suggested by Hair et al. (2011), wherein
composite reliability (CR) should be higher than 0.7. As seen
in Table 2, CR exceeded the recommended threshold. To
assess the validity, convergent validity and discriminant
validity tests were performed, as suggested by Hair et al.
(2011). In terms of the convergent validity, Table 2 shows that
AVE values exceed 0.5, indicating the fulfilment of
convergent validity criteria. Regarding the discriminant
validity test, the heterotrait-monotrait ratio (HTMT) of
correlation and Fornell-Larcker tests were conducted. As
depicted in Table 3, HTMT values are below 0.85, indicating
strong discriminant validity. Furthermore, the Fornell-Larcker
tests, as shown in Table 4, confirm discriminant validity by
showing that the square root of each construct’s Average
Variance Extracted (AVE) exceeds the correlation with any
other construct (Fornell & Larcker, 1981).

This study also conducted a confirmatory factor analysis
to assess the measurement model. According to Hair, Hult,
Ringle, and Sarstedt (2013), an indicator should be retained if
its related item loading is high (i.e., 0.50) or statistically
significant, even if its weight is not statistically significant. As
a result, four items (Safety 3, Social Interactions 4, Culture 4,
and Superstructure 3) were removed due to low factor loading
values (< 0.5), and as seen in Table 2, the remaining factor
loadings range from 0.573 to 0.893.

Mean Standard Factor CR AVE
Deviation loadings
Nature 0748  0.502
1. Bali is_free from 2591 1.240 0.607
pollution.
2. Eall has_a beautiful 3936 0.858 0677
marine environment.
3. Bali has a beautiful 4489 0712 0.824
landscape.
Safety 0.810 0.518
1. I do not worry about
crime (theft, robbery, 3.436 0.964 0.710
pickpockets) in Bali.
2. Idonotworryabout 56/ 1 033 (692
terrorism in Bali.
4. The accommodatl(_)ns 4110 0.749 0.818
are safe to stay in Bali.
5. The transportatlpn is 3613 1.031 0.648
safe to use in Bali.
Social Interactions 0.871  0.530
1. I enjoy interacting with
the local people in Bali. 4.372 0.800 0.797
2. I enjoy interacting with
other travellers in Bali. 4.085  0.860 0.688
3. The local people are
helpful in Bali. 4351 0.769 0.763
5. The local peopleare 400 707 (g5
friendly in Bali.
6. There are many places
where | can interact
with the local people 4.032 0866 0.764
in Bali.
7. There are many places
where | can interact 4099 0776 0.660
with other travellers in
Bali.
Culture 0.831 0.501
1. There are various 4252 0.678 0.816
cultural attractions in Bali.
2. | enjoy experiencing
the traditional culture of 4319 0.662 0.838
Bali.
3. lemjoyvisiting - g6 765 0.639
historical sites in Bali.
5. Cultural and traditional 3989 0771 0573
events are easy to access.
6. | enjoy experiencing
the local people’s lifestyles. 4113 0.936 0.632
Superstructure 0.898  0.523
1. The accommodations
have value for the money. 4046 0819 0.770
2. The accommaodation
facilities are convenient. 4078 0649 0.670
4. The transportation has 4032 0.862 0711
value for the money.
5. The transportation in 5 7, 4 15 0.758
Bali is convenient.
6. Bali provides various
transportation optionsto  3.610  1.183 0.691
travellers.
7. Food and beverages 4167 0.729 0.755
have value for the money.
_8. The restaurant 3755 0.881 0.729
environments are clean.
9. Bali provides various 4206  0.755 0.696
ranges of food to travellers.
0.895 0.741

Overall (Satisfaction)
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1. I have a memorable

experience with my 4472 0.701 0.840
travel in Bali.
'2. Overall, I am sgtlsfleq 4977 0792 0893
with my solo travel in Bali.
3. This destination is
similar to my ideal 4.167 0.903 0.848

destination.

Table 2: Standardized Factor Loadings, Composite
Reliability, and Average Variance Extracted (AVE) of the
Measurement Model

4.126, p = 0.000) and “culture — satisfaction” (p = 0.165, T-
statistics = 2.916, p = 0.004) were significant factors affecting
international solo travellers’ overall satisfaction. On the other
hand, “safety — satisfaction” (p = 0.057, T-statistics = 0.749,
p = 0.427) and “superstructure — satisfaction” (B = 0.081, T-
statistics = 1.292, p = 0.197) did not have a significant impact
on their overall satisfaction.

Culture  Overall  Social Safety  Super  Nature

Satisfa  Interact Struct
ction ions ure

Culture

Overall 0.467

(Satisfaction)

Social 0.487 0.518

Interactions

Safety 0.424 0.442 0.725

Superstructure 0.517 0.416 0.670 0.728

Nature 0.371 0.515 0.335 0.495 0.389

B T- P-
statistic  value
Nature — Satisfaction 0.276  4.792 0.000
Safety — Satisfaction 0.057 0.794 0.427
Social Interactions — 0270 4126  0.000

Satisfaction
Culture — Satisfaction 0.165 2.916 0.004
Superstructure — Satisfaction  0.081  1.292 0.197

Table 3: Discriminant Validity by Using the Heterotrait-
Monotrait Ratio (HTMT)

Culture  Overall Social Safety Superstru Nature
(Satisfa  Interacti cture
ction) ons
Culture 0.708
Overall
(Satisfaction) 0.374 0.861
Social
Interactions 0.375 0.431 0.728

Safety 0.334 0.369 0.550 0.720

Superstructure  0.424 0.383 0.578 0.572 0.723
Nature 0.197 0.354 0.074 0.223 0.159 0.708

Table 6: Path Coefficient Analysis

As this study also aimed to investigate whether gender
played a moderating role in this relationship between the
destination factors and satisfaction, a multigroup analysis
(MGA) was conducted. Table 7 presents the results of the
moderating effects. The most commonly used alpha level is
0.05, and a p-value lower than 0.05 indicates a relationship
between the variables (Easily, 2023). According to the results,
gender does not have a significant effect on the relationship
between the endogenous and exogenous constructs as all
factors have a p-value greater than 0.05. Therefore, hypotheses
H6a to H6e are not supported.

Table 4: Discriminant Validity by Using Fornell-Larker
C. STRUCTURAL MODEL

The evaluation criteria for the structural model include R?
measures and the significance of path coefficients (Hair et al.,
2011). High R2 levels, which indicate how well independent
variables explain dependent variables, may vary depending on
the research disciplines, with consumer behaviour having a
value of 0.20 (Hair et al., 2011). Table 5 shows that the R2
score was 0.327, which suggests a significant relationship
between the two variables. This result reveals that the model’s
exogenous constructs account for approximately 32.7% of the
variation in the endogenous contract, indicating a significant
relationship between the two.

R-square
R-square adjusted
Satisfaction 0.327 0.315

Table 5: R-square

The path coefficient measures the strength and direction
of the relationship between two constructs. The significance of
each route coefficient was assessed using a bootstrapping
procedure, as recommended by Hair et al. (2011). The results
of the path coefficient, T-statistics, and P-values are presented
in Table 6 indicating the relationships between the destination
factors and satisfaction. The findings indicated that “nature —
satisfaction” (fp = 0.276, T-statistics = 4.792, p = 0.000),
“social interactions — satisfaction” (B = 0.270, T-statistics =

Difference  1-tailed  2tailed (male

(male- (malevs  vs female) p-
female) female) value

p-value
Nature — Satisfaction 0.059 0.298 0.597
Safety — Satisfaction 0.023 0.430 0.860
Social Ir}terac_tlons — 0.002 0498 0996
Satisfaction

Culture — Satisfaction -0.075 0.746 0.508
Superstructure — 0014 0545 0.909

Satisfaction

Table 7: The Moderating Role of Gender

V. DISCUSSION AND CONCLUSION

This study found that “nature” and “culture” factors are
significant to international solo travellers who visit Bali. This
is consistent with previous research which has shown that that
nature and interesting culture are the most important factors
that determine travellers' satisfaction (Adinegara, 2018; Antara
& Prameswari, 2018; Suwena & Arismayanti, 2022; Trimurti
& Utama, 2019). This result is also supported by previous
research, which indicated that solo travellers prefer
destinations with beautiful landscapes and natural exploration
(Alegre & Garau, 2010). Bali’s unique environment, which
blends natural and cultural elements, appeals to international
travellers who seek to experience new things and appreciate
the beauty of nature, particularly attractive to solo travellers,
many of whom are adventure-seekers (Popova et al., 2019).
The study also found that “social interactions” have an impact
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on solo travellers’ satisfaction. This finding is in line with the
previous research suggesting that one of the main motivations
for solo travelling is the opportunity to meet new people
(Laesser et al., 2009).

According to the findings, the satisfaction of international
solo travellers was not impacted by the “safety” factor. This
finding contradicts some previous studies which have
suggested that safety is one of the fundamental conditions to
guarantee tourism (Arashi & Baradarani, 2014; Mani & Jose,
2020; Trimurti & Utama, 2019; Wilson & Little, 2008).
However, if a travel destination is already considered safe,
travellers might not view it as an advantage. Since Bali is
generally considered a safe travel destination, safety concerns
may not be a significant factor in determining satisfaction for
solo travellers (Travel Safe-Abroad, n.d.). This is in line with
the Kano model’s concept of “basic factors”, which explains
that some elements may lead to dissatisfaction if they are not
met, while not necessarily generating satisfaction even if they
are fulfilled (Alegre & Garau, 2010). This finding aligns with
Bianchi’s research (2016), which found that solo travellers
were dissatisfied with the lack of safety, whereas they did not
select safety as a driver of travel satisfaction.

According to the findings of this study, the superstructure,
including accommodations, transportation, and food, does not
play an important role in determining the satisfaction of
international solo travellers. It could be possible that single
travellers may need to pay extra costs due to the single
supplement,  particularly ~ for  accommodations  and
transportation (Seow & Brown, 2018). In addition, some solo
travellers have reported that they often receive uncomfortable
stares while dining alone in crowded restaurants (Bianchi,
2016). This finding is supported by Adinegara (2018) who
indicated that hotel facilities are not a priority for travellers
visiting Bali. The finding is also consistent with Bianchi's
research (2016), which showed that transportation and
accommodations were the main causes of traveller
dissatisfaction rather than satisfaction. Bali’s transportation, in
particular, has been the subject of complaints from travellers
due to the absence of public transportation (Arismayanti,
Budiarsa & Pitana, 2020). Additionally, many travellers have
criticized newly built hotels for not incorporating a Balinese
style, making them unattractive to travellers.

This study investigated whether gender has a moderating
effect on the relationship between travel destination factors
and the satisfaction of international solo travellers. This is
crucial for two reasons. Firstly, from a theoretical perspective,
most previous research on solo travel has focused on female
solo travellers, with little empirical research comparing the
satisfaction of male and female solo travellers (Agustina et al.,
2022; Otegui-Carles et al., 2022; Seow & Brown, 2018).
Secondly, from a practical perspective, developing
management strategies without considering the moderating
role of gender may lead to tourism providers making incorrect
decisions. The result found no evidence to suggest that gender
moderates the effects of destination factors on solo traveller
satisfaction.

Although female travellers are generally more concerned
about safety compared to males, this may not be a major issue
in Bali, as it is considered a relatively safe destination
(Agustina et al., 2022; Mani & Jose, 2020; McNamara &

Prideaux, 2010). According to a travel information website,
Bali received a low or medium risk rating in all risk categories
except for natural disaster risk, and particularly it received a
low risk rating in the category of women’s travel risk (Travel
Safe-Abroad, n.d.). This implies that female solo travellers
may have fewer constraints to enjoy their journey in Bali,
including natural attractions, cultural experiences, and social
interactions, leading to minimal gender differences in
satisfaction. This finding is supported by Mcnhamara and
Prideaux (2010) who found that safety concerns of solo female
travellers are often due to security issues in specific
destinations rather than a general inclination toward fear while
travelling. This result also aligns with previous studies
suggesting that travellers’ satisfaction does not depend on
gender, and interaction effects on satisfaction are equally
important for both males and females (Karatepe, 2011;
Mahasuweerachai & Qu, 2011).

Despite the increasing popularity of solo travel, there
have been limited studies conducted on solo travellers and the
drivers of their satisfaction (Agustina et al., 2022; Bianchi,
2016; Rahmiati et al., 2018). This study aimed to identify the
key destination factors that contribute to the satisfaction of
international solo travellers visiting Bali. The findings have
confirmed that nature, culture, and social interactions have a
significant impact on the overall satisfaction of international
solo travellers. Furthermore, gender does not moderate the
relationship between these destination factors and satisfaction.
This indicates that the factors that impact satisfaction are
equally important for both male and female solo travellers.
These findings provide valuable insights into the international
solo travel market organizations.

A. PRACTICAL IMPLICATIONS

The findings of this research have significant implications
for stakeholders in Bali’s tourism industry. Tourism industry
stakeholders and marketers should invest in efforts to maintain
and enhance the natural beauty, cultural authenticity, and
opportunities for social interactions in Bali. This can be
achieved through responsible destination management and
conservation efforts.

Particularly, as “nature” is the key factor influencing the
satisfaction of international solo travellers visiting Bali, it is
important to prioritize the preservation and enhancement of
the island’s natural attractions. This can be achieved by
investing in eco-tourism initiatives, outdoor adventure
opportunities, educational experiences, sustainability efforts,
and nature-centric marketing. Emphasizing Bali’s natural
beauty in marketing and providing solo travellers with eco-
friendly options can enhance their satisfaction and contribute
to the long-term sustainability of Bali’s tourism industry. For
instance, motorcycles are a popular transportation option for
solo travellers because rental cars charge the same price
regardless of the number of passengers (Made Priyantha
Wedagama & Wishart, 2019). Therefore, transportation
providers can consider offering electric motorcycles for rent.
Similarly, accommodation providers can offer
environmentally friendly facilities. The Balinese culture
values living in harmony with nature, which many solo
travellers around the world find satisfying. Hence, if
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accommodation providers offer eco-friendly facilities that
align with Balinese culture, it could improve the satisfaction
level of many international solo travellers. Additionally, as
solo travellers value engaging with others during their travel,
restaurants or hotel service providers can offer a space or
activities that facilitate social interactions with other travellers
or local people. Improving opportunities for socializing could
encourage more international solo travellers to choose a
particular service provider and ultimately enhance Bali’s
position as a top travel destination.

Furthermore, the study found that overall satisfaction is
not significantly affected by gender. This suggests that tourism
industry stakeholders can adopt gender-neutral marketing and
service strategies when targeting international solo travellers.
This approach might be effective and appealing, allowing for
inclusive and equitable experiences for all visitors.

B. THEORETICAL IMPLICATIONS

The findings of this study contribute to the theoretical
landscape of customer satisfaction in several ways. Firstly, the
study identifies nature, social interactions, and culture as
significant determinants of traveller satisfaction in Bali,
thereby reinforcing the applicability of established marketing
models, including the Kano model, within the context of the
tourism industry. Secondly, the results of this study enrich the
broader discussion of gender dynamics in the tourism sector.
This study has examined the role of gender within the tourism
industry, and these findings contribute to the development of
theories and models related to gender differences.

Furthermore, while previous research has studied various
types of travellers, such as backpackers, mass tourists,
business travellers, holiday travellers, and male and female
travellers, solo travel has remained a relatively unexplored
area in the tourism industry. By analyzing multiple variables,
this paper sheds light on defining the characteristics of
international solo travellers.

C. LIMITATIONS AND FUTURE SUGGESTIONS

Although this research offers some useful insights, it also
has a few limitations that need to be taken into account. As
this study employed a quantitative approach, future studies
could adopt a qualitative approach to explore in greater depth
the key factors that influence the satisfaction of solo travellers.
Since the findings of this research are limited to international
solo travellers who specifically visit Bali, it is advised that this
study be replicated in other countries and regions that have 3S
attributes (sun, sea, and sand) for future research. While this
study employed judgment sampling to identify international
solo travellers, future research could utilize a probability
sampling method to make samples more generalizable. This
research focused on five destination factors, including nature,
safety, culture, social interactions, and superstructure.
However, future research could explore other factors such as
service quality, recreation, and shopping attributes that may
impact international solo travellers’ satisfaction.
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